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________________________________________________________________________________________________________ 
Abstract:  Marketers have always been looking for alternative ways to reach the target population with their messages. One approach 

that has grown the last decades is product placement that has become a large arena for companies to involve in their marketing 

communication. It has been shown that people tend to dislike traditional advertisement such as commercial brakes in TV and tries 

to avoid it by switching channel. Since product placement is a type of advertisement that is embedded in a movie or TV-show and 

cannot be zapped away without missing the story of the movie or TV-show, it is a good opportunity to reach out with a company’s 

message. The purpose of this study is to investigate what attitudes the audience has towards product placements in Movies and TV-

shows, which will lead to a greater knowledge for marketing managers about the attitudes towards product placement . This research 

paper is an attempt of exploratory research, based on mainly secondary data collected from various sources, such as reference books, 

magazines, journal, and research papers & websites. 
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I. INTRODUCTION 

Branding is a way to differentiate a company from others in the competitive market. A Brand is build up by a name 

with different signs, symbols and attributes that together makes a company´s brand unique through marketing 

communication a company can be able to promote its products or services for the consumers. Even if a company has 

good products or services it is still important that prospect customers recognize their existence and learn about the value 

the company can be able to give them. Therefore marketing communication is essential for a company’s success. 

Companies advertising strategy is consisted of two elements: the created advertising message and the selection of 

advertising media. In a world where an average person is exposed to around 1,600 ad messages a day, advertising can 

only succeed if the ad gains attention and is communicated well (Armstrong et al., 2009).Marketers are always looking 

for alternative methods to convey their messages and communicate with their target population. One approach that has 

continued grown and received attention the last decades is product placements. The practice of product placements 

where brands are placed into media content, mainly in movies and TV-shows is not new. Product placements have a 

history back to themid-1890s but it was not until 1982 with the blockbuster movie “E.T.: The Extra Terrestrial” with 

the placement of Reese’s Pieces candy that the real product placements industry was born. After the movie release, 

Reese’s Pieces increased their sales with 65 % and other marketers  saw the benefits with product placements For what 

has been an effective tool for reaching audiences for more than 50 years, the role of product placements has shifted 

from being a part of the background settings to being a substantial part of a movie or TV-show (Yang & Roskos-

Ewoldsen, 2007). For instance that James Bond is driving a kitted up Aston Martin car in the movie Casino Royale 

(Campbell,2006) and in the movie Castaway (Zemeckis, 2000) where Tom Hanks is stranded on a emptyisland with 

numerous of FedEx packages that helps him to survive and he even creates arelationship with a Wilson volleyball, that 

he aptly names Wilson. The different types ofproduct placement can be divided into two types of placements; prominent 

and subtle.Prominent placements is easy to notice and can be very obvious through showing, using ortalking about the 

brand while subtle placement is harder to notice and does often occur in the background (Ferraro & Avery, 2000). 

How about in India ? 

Though there has been a longer history of brand  placements in Indian films but not enough research has been conducted 

to prove its effectiveness. The earliest reference of a brand placement comes in the 1940 classic Chalti Kaa naam Gadi 

with the brand Coca Cola. The movie  Dilwale Dulhanyiyan Le Jayenge of  the 1990s was a successful story of launching 

of Stroh bear in Indian market. Today, product placement is used as an often used strategy for the advertisers in Hindi 

films.The practice of product placement has proliferated due, in part to the high level of message clutter in traditional 
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Abstract:  The Ambush marketing or ambush advertising is a marketing strategy in which an advertiser "ambushes" an event to compete 

for exposure against competing advertisers. Most forms of ambush marketing capitalize on the prominence of a major event through 

marketing campaigns that associate an advertiser with it, but without actually having paid sponsorship fees to the event's organizer to 

identify themselves as an "official" partner or sponsor.  This study has been undertaken to offer an insight into the concept of Ambush 

Marketing along with its future implications. 

 

 

INTRODUCTION 

AMBUSH MARKETING – AN INSIGHT 

 As in biology, parasite means those living organisms that live on food made by other living creatures. Parasitic marketing means taking 

the advantage of value of a major event publicity i.e. that product or company live on food made by other events. 

 Marketing guru Jerry Welsh has first coined the word Ambush marketing as a situation in which a company or product seeks to ride on 

the publicity values of a major event without having to finance the event through sponsorship. 

 Thus it means an activity when companies try to pass themselves off as official sponsors when they are not. 

 It is thereby an attempt by a third party to associate itself directly or indirectly with an event(s) or the event(s) participant(s), typically 

major sporting events like the Olympics or the World Cups, without their sanction, thereby depriving the official sponsors, suppliers and 

partners of much of the commercial value deprived from the official designation. 

 Most of these activities are done during major sporting events. 

 Another way Ambush marketing explained is pretending to be a sponsor of a major sporting events but actually not being a sponsor i.e. 

without paying requisite fees. 

 

RESEARCH METHODOLOGY 

     This study gives an insight into the Ambush Marketing, and the trends of its emergence have been described. With the insight, it 

continues with the types of ambush marketing, the strategies to be followed in ambush marketing plans and the process to be followed in its 

implementation. 

The research work is mostly based on the information collected through - 

 Journals, books and articles assessed through the British Council library 

 Newspapers 

 Hoardings and Billboards. 

 Organizing view poll through Orkut 

 Online survey 

 Internet 

 

OBJECTIVES 

 To understand the concept, it’s applicability and its consequences. 

 To understand its implications on the ambusher, event organizer, official sponsors and general public. 

 Is it ethical to practice ambush marketing at my work place or my business in near future? 

 

LITERATURE REVIEW 

Ambush marketing can be classified in two classes- 

1. Direct ambush marketing. In 1994 football world cup, MasterCard received exclusive rights for using world cup logo, but a rival Sprints 

communication used the logo without permission. This is direct attack but can be defended by laws. 

2. Indirect ambush marketing. Several ways indirect ambush marketing can take place like sponsoring the broadcast of the event, 

sponsoring subcategories of the major event etc. 

For example: Pepsi’s hugely successful campaign on the slogan nothing official about it during the 1996 cricket World Cup, for which rival 

Coke was one of the official sponsors. 

Main consequences of ambush marketing are – 

 The commercial value of the event decreases. 

 It creates unhealthy competitive environment. 

 It may adversely affect the funding of the event. 

 Every company would like to be an ambusher instead of paying a huge amount for sponsoring. 

https://en.wikipedia.org/wiki/Marketing
https://en.wiktionary.org/wiki/ambush
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Data mining is a procedure which discovers helpful examples from enormous measure of 

information. The paper talks about few of 

portion of the associations which have adjusted information mining innovation to improve their 

organizations and discovered great outcomes. A Classification is one the most valuable and 

significant systems. Characterization systems are helpful to deal with enormous measure of 

information. Characterization is utilized to anticipate straight out class marks. Arrangement 

models are accustomed to characterizing recently accessible information into a class mark.

is the way toward finding a model that depicts and recognizes information classes or ideas. 

Characterization strategies can deal with both numerical and all out qualities. Developing quick 

and exact classifiers for huge Model utilized for obscure tu

informational indexes is a significant undertaking in information mining and learning disclosure. 
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ABSTRACT 

Data mining is a procedure which discovers helpful examples from enormous measure of 

information. The paper talks about few of the information mining methods, calculations and a 

portion of the associations which have adjusted information mining innovation to improve their 

organizations and discovered great outcomes. A Classification is one the most valuable and 

. Characterization systems are helpful to deal with enormous measure of 

information. Characterization is utilized to anticipate straight out class marks. Arrangement 

models are accustomed to characterizing recently accessible information into a class mark.

is the way toward finding a model that depicts and recognizes information classes or ideas. 
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and exact classifiers for huge Model utilized for obscure tuple testing informational index 
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