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ABSTRACT: 

 The Mahgoub Transform, whose fundamental properties are presented in this paper .Here we 

apply new integral transform named as “Mahgoub Transform” to solve some ordinarydifferential 
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ABSTRACT: 

 

There is a huge potential in the rural markets companies are trying to tap in rural areas because there is a 

tight competition in urban markets if we look the present situation of the rural consumer. In this research 

work efforts has been taken to analyze the behavior of rural consumer while purchasing toiletries items.  

 

Keywords- Rural consumer, brand reference, brand awareness, consumer behavior. 

  

 

1. INTRODUCTION 

 

1.1 Brand: 

 

A brand is defined as a "name, term, sign symbol (or a combination of these) that identifies the maker or 

seller of the product". Brand is a marketing tool which allows consumers to recognize the maker of product. 

A brand name helps an organisation differentiate itself from its competitors. In today's competitive world 

customers expect products to have branding. Customers often build up a relationship with a brand that they 

trust and will regularly purchase products from that brand. Some people will only purchase a particular 

brand even though there are acceptable alternatives on the market.  

 

1.2 Brand Awareness: 

 

Brand awareness refers to the extent to which customers are able to recall or recognize a brand. Brand 

awareness is a key consideration in consumer behavior, advertising management, brand management and 

strategy development. The consumer's ability to recognize or recall a brand is central to purchasing 

decision-making. Purchasing cannot proceed unless a consumer is first aware of a product category and a 

brand within that category. Awareness does not necessarily mean that the consumer must be able to recall a 

specific brand name, but he or she must be able to recall sufficient distinguishing features for purchasing to 

proceed. For instance, if a consumer asks her friend to buy her some gum in a "blue pack", the friend would 

be expected to know which gum to buy, even though neither friend can recall the precise brand name at the 

time. 

1.3 Brand Preference: 

 

Brand preference is the brand that a customer chooses for a particular product category. It is often 

expressed as the percentage of target customers who prefer your brand. Brand preference can be measured 

by self-reported unaided survey questions such as "what is your favorite type of orange juice?" It can also be 

tested with user interfaces that ask a customer to pick a product from several competitors. The position of 

choices may be randomized. 

http://www.jetir.org/
https://en.wikipedia.org/wiki/Brand
https://en.wikipedia.org/wiki/Consumer_Behaviour
https://en.wikipedia.org/wiki/Advertising_management
https://en.wikipedia.org/wiki/Brand_management
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ABSTRACT: 

 

Sukanya Samruddhi Yojana/Scheme is one of the most popular government schemes launched by the Indian 

Prime Minister, Shri. Narendra Modi. The scheme is aimed at betterment of girl child in the country. Sukanya 

Samruddhi scheme has been launched to offer a means of saving to the girl child in every family. The money 

saved via this scheme is to provide for higher education of girl and for her wedding expenses. The scheme has 

been accepted very well by the public since this is a great step towards providing financial security and 

financial dependence to women. 

 

Key words: Sukanya Samruddhi Yojana, consumer awareness 

 

1. INTRODUCTION 

Gender inequality is one of the most pressing issues in the country today and hence, this scheme is being seen 

as a great step towards eliminating gender related issues, hi a country like India, where education of male 

child is given preference and where wedding expense 01 gins is seen as a great liability the launch of this gin 

child specific is a massive step. The scheme will help girls achieve financial independence and help them have 

money at hand for higher education as well as wedding expenses. One of the most distinguishing features of 

the scheme is that Sukanya Samruddhi deposit amount can only be withdrawn by the girl child and not even 

the depositor (parent or guardian) is allowed to withdraw money on behalf of the girl. 

There are a host of public and private sector banks as well as post offices which have been authorized 

by the Finance Ministry for offering Sukanya Samruddhi Account. The scheme was launched in 22nd 

January, 2015 and since then seen a huge surge in the number of customers who have applied for it. 
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Abstract: Today’s businesses are facing many challenges & one of these are recruiting & retaining 

competent & committed workforce. The biggest portion of company’s budget goes to manpower 

management. Thus an organization needs to be very careful while dealing with this key resource i.e. 

human resource. In today’s era of cutthroat competition company needs not only competent but also 

committed workforce in order to deliver required results and achieve profitability even they create healthy 

work environment. Loyal & committed employees are those who are self driven, motivated, satisfied & 

possess sense of belongingness to the organization. In this paper the determinants of employee loyalty are 

explained. 

Key Words: Employee Loyalty, Employee retention, Performance Management, Work environment. 

INTRODUCTION 

 

Walt Disney once said: "You can dream, create, and build the most wonderful place in the world, but it 

requires people to make the dream a reality. This depicts the pivotal role of employees in organization. 

"The speed at which today's economy changes has totally altered how you must go about recruiting, 

hiring and training new and existing staff to your way of doing business. As in order to organization be an 

efficient & effective it need to maintain healthy work environment, and healthy work environment will 

exist if an organization will be an able to attract & retain not only competent, well qualified & skilled but 

committed and loyal workforce. Loyal employees can reinforce the motivation of other employees & are 

the vital source of productivity to the organization.  

Now a day’s we are witnessing that the labor market is shifting continually and dramatically, which 

forces employers to adopt new strategies for managing workforce. Hiring & retaining competent & 

committed employees is the challenge for organizations.  

 

Most likely, the greatest portion of company's budget goes to Human Resource costs as they represent 

significant investment in term of locating, recruiting, training let alone salaries, welfare plans, bonuses 

and rewards etc. Thus it becomes more obvious for an organization to create loyalty amongst these 

competent employees in order to achieve productivity and profitability. 

Employee Loyalty 

Loyalty is a strong feeling of support or allegiance. It signifies a person’s devotion, sentimental of 

attachment to a particular object, which may be another person or group of persons, an ideal, a duty, or a 

cause. It expresses itself in both thought and action and strives for the identification of the interests of the 

loyal person with those of the object.  

http://www.jetir.org/
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ABSTRACT 

 

Generation Y is the new generation after generation X that can be classified as a person who was born 

between 1980’s and 1990’s. This generation is the new generation or known as millennial who will fully 

enter the workforce and lead the organization. The objectives of this study are to get better understanding on 

the generation Y behaviour at the workplace.  

A generation has been defined as a cluster of people who shares both the same birth years and significant 

life events. So, a generation arises with the birth rate increase and ends, when it drops and it represents a 

group who have a similar world view grounded in defined society or historical events that have occurred 

during that generation's development year. Followers of this specific thought discuss that those who grow 

up in different time periods have very different sets of beliefs, values, attitudes and expectations which in 

turn impact their behaviour generally and in the workplace. There are four generational groups in the time 

spanning more than 60 years: Traditionalists, Baby Boomers, Generation X and Generation Y, with the 

latter three being the primary generations. Despite all the variations in how they are described in the 

literature and how their start and end dates are categorized, there are some common thought among 

practitioners and academics about how these different generations are  characterized and on the 

consequences of this for the way they are managed Generation Y, which is the most technically literate, 

educated and ethnically diverse generation in and at the graduate level there has been considerable interest 

not only in attracting, and retaining this talent but in developing it as well, is the latest generation in the 

workplace. At the same time, there have some indications that this generation of graduates plays a great deal 

of importance on personal development and continuous learning. 

  

Keywords: 

Generation Y employees, Work behaviour, Work place, Cultural 

  

INTRODUCTION 

The generation born in the 1980s and 1990s, comprising primarily the children of the baby boomers and 

typically perceived as increasingly familiar with digital and electronic technology. 

The generation of people born during the 1980s and early 1990s. The name is based on Generation X, the 

generation that preceded them. Members of Generation Y are often referred to as "echo boomers" because 

they are the children of parents born during the baby boom (the "baby boomers"). 

Generation Y is used to refer to people born in the 80s and 90s. Their archetype is the Hero generation, an 

honor they share with the “G.I. Generation” who fought WWII. Compared to Xers they practically led a 
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ABSTRACT 

The Size of data base is increasing day by day with rapid speed. The WEKA is data processing tool contain 

organized collection of state of art machine learning algorithm. However, convenient interactive graphical user 

interfaces are provided for data exploration, for setting up large-scale experiments on distributed computing 

platforms, and for designing configurations for streamed data processing. This paper has been carried out to 

make a performance evaluation of RandomForest and Hoeffding Tree classification algorithm. The paper sets 

out to make comparative evaluation of two Tree classifiers from WEKA RandomForest and Hoeffding Tree in 

the context of dataset of car reviews to maximize true positive rate and minimize false positive rate. The WEKA 

tool used for result processing. The results in the paper on dataset of car reviews also show that the efficiency 

and accuracy of RandomForest is excellent than Hoeffding Tree. 

Keywords- Classification, Data mining, Hoeffding Tree, RandomForest, WEKA. 
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I. INTRODUCTION 
 Today the rapid growth of internet, product 

related word-of-mouth conversation have migrated 

to online markets, creating active electronic 

communication that provide a wealth of information. 

The huge amount of data is generated from various 

resources. Disks and online storage make it too easy 

to postpone decisions about what to do with all this 

stuff, we simply get more memory and keep it all. In 

data mining, the data is stored electronically and the 

search is computerized or at least augmented by 

machine. Data mining is a topic that involves 

learning in a practical, non theoretical sense. We are 

interested in techniques for finding and describing 

structural patterns in data, as a tool for helping to 

explain that data and make predictions from it. 

Experience shows that in many applications of 

machine learning to data mining, the explicit 

knowledge structures that are acquired and the 

structural descriptions are at least as important as the 

ability to perform well on new examples. People 

frequently use data mining to gain knowledge, not 

just predictions 
[8]

. 

 Nowadays, more and more e-commerce 

platforms offer product reviews. A product review is 

a textual review of a customer or expert, who 

describes the characteristics of a product. A product 

rating on the other hand represents the customer’s 

and expert opinion on a specified scale. In the given 

research paper we have used car review data set. 

Form Comparative analysis of RandomForest and   

Hoeffding Tree classifier. 

 

II. DATA MINING TOOL 
 Data Mining is a powerful technology with 

great ability to help organizations focus on the most 

important information in their data center. It also 

predict future trends, behavior and with result. It 

also contains variety of analytical tools that used for 

data analysis. It allows users to analyze the data 

from many different aspects, categorize it, and 

summarize the identified relationships. There are 

many Data Mining tools are available such as the 

WEKA, KNIME, Orange, SPSS Clemantine, 

MATLAB, and NeuroShell etc. These tools provide 

a set of Data Mining methods and algorithms that 

help in better implementation of data and 

information available to users. The available Data 

Mining tools can be divided into two types which 

are open source/non-commercial software and 

commercial software. These types of tools have their 

own strengths and weaknesses in terms of data types 

and the application methods. From the given set of 

tool in my research work we have used WEKA tool. 

 

III. WEKA 
 WEKA was developed at the University of 

Waikato in New Zealand; the name stands for 

Waikato Environment for Knowledge Analysis The 

system is written in Java and distributed under the 

terms of the GNU General Public License. It runs on 

RESEARCH ARTICLE                    OPEN ACCESS 


	109
	110
	111
	112
	113
	114
	115
	116
	117
	118
	119
	120
	121
	122
	123
	124
	125
	126
	127
	128
	129
	130
	131
	132
	133
	134
	135
	136
	137
	138
	139
	140
	141
	142
	143
	144
	145
	146
	147
	148
	149
	150
	151
	152
	153
	154
	155
	156
	157
	158
	159
	160
	161
	162
	163
	164
	165
	166
	167
	168
	169
	170
	171
	172
	173
	174
	175
	176
	177
	178
	179
	180
	181
	182
	183
	184
	185
	186
	187
	188
	189
	190
	191
	192
	193
	194
	195
	196
	197
	198
	199
	200
	201
	202
	203
	204
	205
	206
	207
	208
	209
	210
	211
	212
	213
	214
	215
	216
	217
	218
	219
	220
	221
	222
	223
	224
	225
	226
	227
	228
	229
	230
	231
	232
	233
	234
	235
	236
	237
	238
	239
	240
	241
	242
	243
	244
	245
	246
	247
	248
	249
	250
	251
	252
	253
	254
	255
	256
	257
	258
	259
	260
	261
	262
	263
	264
	265
	266
	267
	268
	269
	270
	271
	272
	273
	274
	275
	276
	277
	278
	279
	280
	281
	282
	283
	284
	285
	286
	287
	288
	289
	290
	291
	292
	293
	294
	295
	296
	297

